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General Assembly, Atlanta, Ga. —

User Experience Design Immersive

(Spring 2016)

General Assembly's UX Design Immersive course is a
10-week program with more than 600 hours of experience. In
this projects based program, we had the opportunity to work
with companies to define a problem and come up with a vari-
ety of solutions using best practices in user research.

Walt Disney Parks & Resorts, Orlando, Fla. —

eCommerce Sales & Service Agent

(October 2013 — July 2014; October 2014 — present as con-
tractor)

| was responsible for assisting guests, travel agents and cast
members through phone support, multiple live chat windows
and e-mail on the Internet Help Desk team and currently on
the Dining Reservations team. | address the needs of guests
by establishing a positive rapport with an emphasis on sales.
A key part of the role is communicating technical concepts to
non-technical people. As MyMagic+ has been rolled out to
various guests, I've helped highlight systemic issues with the
My Disney Experience website and mobile applications
through troubleshooting and procedural means.

The Walt Disney Company, Burbank, Calif./Orlando, Fla. —
Digital Media Communications Specialist

(March 2012 — March 2013)

| was responsible for working in partnership with the Enter-
prise Recruitment Marketing team (a Center of Excellence) to
be a social media evangelist and support recruitment market-
ing strategies across the Walt Disney Company globally. As a
multimedia producer, | created videos and graphics to fill the
editorial calendar for more than 30 social media accounts on
YouTube, Facebook, LinkedIn, Twitter, and Google+. | provid-
ed video production and graphic design support on enter-
prise-wide initiatives to re brand and market Disney's Profes-
sional Internship program and the Heroes Work Here initiative.
The branding process for the enterprise-wide initiatives
involved working across multiple business segments of The
Walt Disney Company and working with vendors to develop
web sites, press releases, blogs, and videos.

Lockheed Martin, Orlando, Fla. — Senior lllustrator, contractor
(February 2011 — February 2012; Secret Security Clearance)
| was part of the in-house communications team that provid-
ed general creative support for the business development
staff and worked on proposals for U.S. and foreign military
contracts. | launched an interactive employee newsletter serv-
ing a department of more than 300 employees.

Orlando Sentinel, Orlando, Fla. — News Designer

(June 2006 — April 2009)

| was the designer of the Spanish-language weekly, El Sentinel,
and designed and edited the regional, business, op-ed and
wire pages of the daily paper. While at the Sentinel, | served as
a facilitator at the annual judging for the Society for News
Design’s World’s Best-Designed Newspaper competition at
Syracuse University. As a senior designer on the staff, | trained
and mentored interns and new hires on the design team.

The New York Times, New York, N.Y. — Staff Editor

(August 2005 - June 2006)

| was a designer and editor for a weekly section that was dis-
tributed in 21 foreign newspapers around the world in English
or their native languages. | also was lead editor and designer

of a weekly commuter paper and The NYT Large Print Weekly
for readers with vision impairment.

Sarasota Herald-Tribune, Sarasota, Fla. — News Designer
(October 2003 — August 2005)

As a member of a nine-person design team, | was the lead
designer for the front page and designed business and metro
sections of the paper’s six editions. During the onslaught of
back-to-back-to-back hurricanes in 2004, | led the team that
designed the special coverage.

The Star-Banner, Ocala, Fla. — Copy Editor

(November 2002 — October 2003)

| organized news budgets for wire pages and oversaw the
design and editing of two award-winning series. As the paper
grew, | helped oversee the end-to-end process for how the
paper was put together in order to find efficiencies that helped
the paper save money on labor and printing costs and gave
staff more time to report stories and edit the paper.

The News & Observer, Raleigh, N.C. — News Designer
(August 1999 — September 2002)

As a member of a team that was awarded the Society for
News Design’s “World’s Best-Designed Newspaper,” |
designed the Local and Business sections of the capital paper.

Site maps, user flows, card sorting, wireframing, prototyping, user testing, social media, SEO, design, copy editing, photography,
video editing and writing. I'm proficient in Axure, Sketch, various Adobe Suite programs, Wordpress, HootSuite and the Microsoft
Office Suite and am familiar with many content and project management systems, including Wordpress, Basecamp and Slack.

Orlando ADDY Florida Society of News Editors
Silver ADDY for Animation Second place in front-page
(2011) design for Spanish-language

papers (2009)

Ocala Star-Banner
Journalist of the Month
(April 2003)

National Association of Black Journalists, Society for News Design, AIGA, Online News Association, Society of Publication

Designers, American Copy Editors Society
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Valencia College, Orlando, Fla.
A.S. Digital Media (2011)

Auburn University, Auburn, Ala.
Majors: computer engineering
and journalism



