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WFBF was organized by a group of farmers in 
Waukesha on May 27, 1920, and incorporated in 
December of 1920. The farmers wanted to have an 
organization controlled by farmers to represent them 
on legislative issues and to provide farm marketing, 
business and planning consulting and services. Since 
then, the Wisconsin Farm Bureau Federation has 
evolved into one of the most effective voices for 
farmers in Wisconsin and in the nation.

WFBF is a voluntary, non-governmental organization 
financed and controlled by the voting member families 
(active farmers). The farmer-members elect voting 
delegates who in turn elect a Board of Directors of 
eleven people. One district director from each of the 
nine districts, together with the Women’s Committee 
Chairman and the Young Farmers and Agriculturists 
Chairman, make up the Board of Directors.

There are 61 county Farm Bureau units in Wisconsin 
affiliated with WFBF, which is a member of the 
American Farm Bureau Federation (AFBF).

Our History

19.1years
Average length 
of membership

WFBF members 
are loyal.

WFBF members 
HAVE MONEY 
TO SPEND.  
Mean household 
income of WFBF 
members is 
$65,495.

Circulation: 23,000+
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EDITORIAL CALENDAR

Rural Route is the official publication of the 
Wisconsin Farm Bureau. Published six times a year, 
it contains summaries of issues facing Wisconsin 
agriculture, commentary on Farm Bureau’s 
involvement, and news about Farm Bureau events. 
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d istrict 9 yFA Chair Teresa Hanson said after she and six other young Farmers and Agriculturists 
traveled back from their trip April 16-20. “not only did we get to tour the heart of our nation, 
we were able to make our voices heard, in person, to our local legislators about topics 

in agriculture important to us back in Wisconsin. Being involved in that process made me feel 
empowered and want to keep more up to date on current legislation issues.”

After issue briefings at the American Farm Bureau Federation office, Hanson and her peers became 
ag lobbyists for a day and spoke to their congressmen on the Capitol Hill about the youth labor 
proposal, u.S. farm bill and Clean Water Act.

The group also met with officials at the u.S. Department of Agriculture on the bilateral trade 
agreements and visited the Australian embassy to learn about the global ag economy. 

“My experience in Washington, D.C. was outstanding and would be beneficial for anyone who is 
involved in agriculture,” yFA Discussion Meet Finalist Brad Gefvert said. “It was a trip that built up 
my leadership qualities while informing me about the new topics in agriculture that are affecting 
everyone. I was able to meet great young agriculturists from around the state and bring back a great 
deal of information to my agriculture students and FFA members.”

The yFA members who took part in the trip were josh and Ashleigh Calaway of Wood County, 

By Sheri Sutton

YFA Members Travel to D.C. to 
Advocate for Agriculture
“The YFA trip to Washington, D.C. was an 
experience of a lifetime....” 

june | july 2012                   www.wfbf.com                11

Brad Gefvert of Columbia County, Teresa Hanson of Washburn County, Peter 

Muth of Washington County, and jay and Angela Schultz of Shawano County. 

Sponsors Duane and Sheryl roelfs of GrOWMArK and Mike ruder of rural 

Mutual Insurance Company also attended.

The trip was sponsored by rural Mutual Insurance Company, 

GrOWMArK Inc. and the Wisconsin Farm Bureau Federation to help 

develop future leaders in agriculture.

“...Being involved in 
that process made me 

feel empowered and 
want to keep more 

up to date on current 
legislation issues.”

on ThE WEB
For more photos of the YFA D.C. Trip and other county 
and state Farm Bureau events, visit our Wisconsin 
Farm Bureau flickr page. Go to www.wfbf.com and click 
on the “fr” tab above the search bar.
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OPInIOn

i nstead of passing a u.s. farm bill, 
lawmakers in Washington, D.C. are 
consumed by election year politicking 

and posturing. meanwhile, the worst 
drought in decades is gripping the 
throat of the nation’s breadbasket. 
Quite literally, D.C. is fiddling while the 
midwest burns. 

The Great Equalizer It was not so long ago that some 
pundits were questioning if Congress 
should even bother writing another u.s. 
farm bill. they pointed out that prices 
for most farm commodities were strong. 
Another spring had arrived early in the 
midwest and a record-sized corn crop 
was being planted. Agriculture was 
a bright spot in an otherwise dreary 
economy. the federal government was 
(and remains) awash in red ink. Why not 
just do away with the farm bill entirely?

there were several problems 

with this line of thinking. First off, 84 percent of farm bill 
funding goes to feed more than 40 million 
Americans through food assistance 
programs. It is because of the farm bill 
that Americans enjoy a healthy and stable 
food supply, and spend just 10 percent of 
their disposable incomes on food. that 
is the lowest percentage in the world. 

It seems every bill with any chance of 
passing must have the word “jobs” in it. 
Well, more than 16 million Americans 
work in agriculture, and the last time I 
checked, exports and renewable energy 
are worthy priorities too. protection of 
our water and sensitive lands also come 
from the environmental conservation 
programs found in the farm bill. With 
farm income at record levels, it seems 
some thought there was no need for 
any sort of safety net. It was as if strong 
exports and technological advances 
had taken all the risk out of farming. 

then along came this summer’s 
drought and potential crop yield losses of epic proportions.  sometimes mother Nature feels the 

need to grab us by the ear and remind us 
who is really in charge. she is doing just 
that, and agriculture’s ear is beginning 
to bruise. Farmers who entered this 
growing season with the highest of 
expectations are now questioning if 
they will have adequate feed supplies 
to last them through the winter. that is 

just one of many responsibilities that 
individual farmers accept on their farms. 

beyond the farm gate, farmers need 
assurances from their lenders that several 
generations of net worth will not be wiped 
out by one disastrous growing season. We 
could also use some kind of assurance from 
the same politicians who say they want to 
help their constituents and the economy. 
right now, farmers need to know what 
disaster assistance programs will be in 
place, which crop insurance programs will 
be offered and how dairy policy reform 
will impact our dairies. We need action 
from Congress and not their hot air; Lord 
knows we have had enough of mother 
Nature’s hot air to deal with this summer. 

this drought has proven to be a great 
equalizer. Any talk of no longer needing 
a farm bill should have shriveled with 
this summer’s sizzling temperatures.  Final Thought
Last winter, it was American Farm 

bureau’s ag policy expert, mary Kay 
thatcher, who reminded Farm bureau 
members that one of our challenges 
would be reminding Congress that farm 
bills are written for the bad years, not the 
good ones. Well Congress, the midwest’s 
fortunes have quickly reversed from 
good to bad. How long will you fiddle 
while our family farms, food supply 
and agricultural economy burn?

d.C. Fiddles While the Midwest Burns   
A Message from WFBF President Bill Bruins

nero played the fiddle while rome burned. this phrase has 

come to epitomize occupying oneself with unimportant 

matters and neglect priorities during a crisis. it is an old story 

with a painfully-real message for the present day. 
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ADVERTISING CALENDAR		
	

October/November 2013 
Ad Space Confirmation: SEP. 13, 2013 
Ad Materials Due: SEP. 27, 2013 
Mailing Drop Date: OCT. 18, 2013

December/January 2013 - 2014 
Ad Space Confirmation: NOV. 22, 2013 
Ad Materials Due: DEC. 4, 2013 
Mailing Drop Date: DEC. 27, 2013

February/March 2014 
Ad Space Confirmation: JAN. 10, 2014 
Ad Materials Due: JAN. 24, 2014 
Mailing Drop Date: FEB. 14, 2014

April/May 2014 
Ad Space Confirmation: MAR. 7, 2014 
Ad Materials Due: MAR. 21, 2014 
Mailing Drop Date: APR. 11, 2014

June/July 2014 
Ad Space Confirmation: MAY 9, 2014 
Ad Materials Due: MAY 23, 2014 
Mailing Drop Date: JUN. 13, 2014

August/September 2014 
Ad Space Confirmation: JUL. 11, 2014 
Ad Materials Due: JUL. 25, 2014 
Mailing Drop Date: AUG. 14, 2014

October/November 2014 
Ad Space Confirmation: SEP. 12, 2014 
Ad Materials Due: SEP. 26, 2014 
Mailing Drop Date: OCT. 17, 2014
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RATE CARD
			        1x		        3x		      6x

Full Page	  	 $ 3,100 	  $ 2,900	 $ 2,700

2/3 Page	  	 $ 2,000 	  $ 1,900	 $ 1,800

1/2 Page		  $ 1,600 	  $ 1,500	 $ 1,400

1/3 Page		  $ 1,050 	  $ 1,000 	 $ 950

1/6 Page	  	 $ 550 	  	  $ 525 		 $ 500

RATE CARD and AD SPECS

AD SPECS
				    Width		  Height

Cover				    8.375”		  10.875”

Full Page (non-bleed)		 7.875”		  10.5”

Full Page (with bleed)		 8.775”		  11.275”

2/3 Page Vertical		  4.861”		  9.75”

1/2 Page Horizontal		  7.375”		  4.75”

1/3 Page Horizontal		  4.861”		  4.75”

1/3 Page Vertical		  2.347”		  9.75”

1/6 Page Horizontal		  4.861”		  2.25”

Online Advertising

All ads will be included at no charge in the 
online version of Rural Route. Please provide 
URL to be included on the hyperlinks to 
advertiser’s website. 

Mechanical Requirements

For ad sizes and dimensions, please refer to 
ad specs.

Digital Requirements

All ads must be submitted electronically. No 
hard copies will be accepted. If you require 
design services, please contact Slack Attack 
Communications.

Accepted Media 

•	 E-mail

•	 CD-ROM

Online Submission Form  

If file sizes are still too large, the Wisconsin 
Farm Bureau recommends signing up for a 
FREE sendthisfile.com account.

Accepted File Formats 

•	 hi-res PDF (preferred. please embed all 
fonts)

•	 hi-res JPG (all images 300 dpi or 
higher)

Bleeds 

Please pull edges by 1/5” past the trim size 
(.2).

Color Ads 

Please submit ads using CMYK colors only.

Production Charges

Materials that do not meet the above 
requirements will incur production charges. 
The WFB cannot assume responsibility for 
reproduction quality as a result of materials 
furnished incomplete, not conforming to 
spec or provided in poor condition.

Ads that do not conform to our 
requirements will be billed at an hourly 
rate of $100 to bring ads up to magazine 
standards.

Wisconsin Farm Bureau Federation 
P.O. Box 5550 Madison,WI 53705-0550  
1.800.261.FARM or 608.836.5575
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