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Meet Members: Radtke, Riley

Our History

WEFBF was organized by a group of farmers in
Waukesha on May 27, 1920, and incorporated in
December of 1920. The farmers wanted to have an
organization controlled by farmers to represent them
on legislative issues and to provide farm marketing,
business and planning consulting and services. Since
then, the Wisconsin Farm Bureau Federation has
evolved into one of the most effective voices for
farmers in Wisconsin and in the nation.

WEBEF is a voluntary, non-governmental organization
financed and controlled by the voting member families
(active farmers). The farmer-members elect voting
delegates who in turn elect a Board of Directors of
eleven people. One district director from each of the
nine districts, together with the Women’s Committee
Chairman and the Young Farmers and Agriculturists
Chairman, make up the Board of Directors.

There are 61 county Farm Bureau units in Wisconsin
affiliated with WFBFE, which is a member of the
American Farm Bureau Federation (AFBF).
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READERSHIP and DEMOGRAPHICS

Circulation: 23,000+

WFBF members
HAVE MONEY
TO SPEND.
Mean household
income of WFBF

members is
$65,495.

WFBF members
are loyal.

19.1

YEARS




EDITORIAL CALENDAR

Rural Route is the official publication of the
Wisconsin Farm Bureau. Published six times a yeatr,
it contains summaries of issues facing Wisconsin
agriculture, commentary on Farm Bureau’s
iInvolvement, and news about Farm Bureau events.

October/November 2013

Ad Space Confirmation: SEP. 13, 2013
Ad Materials Due: SEP. 27, 2013
Mailing Drop Date: OCT. 18, 2013

December/January 2013 - 2014
Ad Space Confirmation: NOV. 22, 2013
Ad Materials Due: DEC. 4, 2013
Mailing Drop Date: DEC. 27, 2013

YFA Members Travel to D.C. to

February /March 2014 ﬁglxqcate for Agriculture &

“Th i hington, D.C. was an

Ad Space Confirmation: JAN. 10, 2014
Ad Materials Due: JAN. 24, 2014
Mailing Drop Date: FEB. 14, 2014

April/May 2014

Ad Space Confirmation: MAR. 7, 2014
Ad Materials Due: MAR. 21, 2014
Mailing Drop Date: APR. 11, 2014

June/July 2014

Ad Space Confirmation: MAY 9, 2014
Ad Materials Due: MAY 23, 2014
Mailing Drop Date: JUN. 13,2014

August/September 2014

Ad Space Confirmation: JUL. 11, 2014
Ad Materials Due: JUL. 25, 2014
Mailing Drop Date: AUG. 14, 2014

October/November 2014

Ad Space Confirmation: SEP. 12, 2014
Ad Materials Due: SEP. 26, 2014
Mailing Drop Date: OCT. 17, 2014
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Full Page
2/3 Page
1/2 Page
1/3 Page
1/6 Page

Cover

Full Page (non-bleed)
Full Page (with bleed)
2/3 Page Vertical

1/2 Page Horizontal
1/3 Page Horizontal
1/3 Page Vertical

1/6 Page Horizontal

1x
$ 3,100
$ 2,000
$ 1,600
$ 1,050
$ 550

Width
8.375”
7.875”
8.775”
4.8617
7.375”
4.861”
2.347”
4.861”

3x
$ 2,900
$ 1,900
$ 1,500
$ 1,000
$525

Height

6x
$ 2,700
$ 1,800
$ 1,400
$ 950
$ 500

10.875”

10.5”

11.2757

9.75”
4.75”
4.75”
9.75”
2.257

Wisconsin Farm Bureau Federation
P.O. Box 5550 Madison,W1I 53705-0550
1.800.261.FARM or 608.836.5575

© 2013 Wisconsin Farm Bureau Federation

American Farm Bureau Federation, Farm Bureau, the FB logo and Voice
of Agriculture are registered service marks of the American Farm Bureau
Federation, used under license by the Wisconsin Farm Bureau Federation.
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RATE CARD and AD SPECS

All ads will be included at no charge in the
online version of Rural Route. Please provide
URL to be included on the hyperlinks to
advertiser’s website.

For ad sizes and dimensions, please refer to
ad specs.

All ads must be submitted electronically. No
hard copies will be accepted. If you require
design services, please contact Slack Attack

Communications.
e  E-mail
¢ CD-ROM

If file sizes are still too large, the Wisconsin
Farm Bureau recommends signing up for a
FREE sendthisfile.com account.

e hi-res PDF (preferred. please embed all
fonts)

e hi-res JPG (all images 300 dpi or
higher)

Please pull edges by 1/5” past the trim size
(.2).

Please submit ads using CMYK colors only.

Materials that do not meet the above
requirements will incur production charges.
The WEFB cannot assume responsibility for
reproduction quality as a result of materials
furnished incomplete, not conforming to
spec or provided in poor condition.

Ads that do not conform to our
requirements will be billed at an hourly
rate of $100 to bring ads up to magazine
standards.
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